MeTpUKHU U HAYUHU
3a U3MepBaHe Ha
ePEeKTUBHOCT B
OHJ/IAUH MApPKEeTUHra

... "N KaKk ga Cn ro Mepmm




GSC Data - Knukose, mnpecuu, Cp.
@ no3nums - pasbmneka No Abp>KaBu n
yCTponcTBa

Tpadmk paHHu ot Google Analytics -
Users vs Sessions; % New Users

ROI

ROAS

OCHOBHUTE ROMI

CLV - Customer Lifetime Value nnum

M eT p M KM KONKO B HOCK €ANH KINNEHT, OKaTOo €
TaKkbB 3a Bac
Cost per Acquisition (CPA) - Tyk e BaXHO

AKo He au cnedume, oriepupame oLLEe B CaMOTO Ha4aro aa ce onpeaenu
8 XaocC :) KakBa € uenTa: HOB KIMEeHT, HOB NN,

HoBa npoaaxba?
COS - Cost Per Sale unu 3awo Toea e
BUCLL NMMNOTaX NPy N3MepBaHETO 3a
BusHeca
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Google Search Console (GSC)

Knukose

mnpecun

Cp. No3unyusa

CTR

Pa3buBkn No obpxaBu, yCTPOUCTBA
Pa3busku no kaHanu - Web vs Image vs Video
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Total clicks

30.3K
Last 28 days

22.3K
Previous 28 days

Average CTR

9%
Last 28 days

8.3%

Previous 28 days

Average position

4.4

Last 28 days

4.4

Previous 28 days

Google Search Console (GSC)

24

28



http://inbound.bg/

Google Analytics

Users / NoTpebutenu
Sessions / Cecun
Users vs Sessions

% New Users

Bounce Rate

Time on Site




Keyword

(not provided)
Feb 1,2019 - Feb 28,2019
Feb1,2018-Feb 28,2018

% Change

Google Analytics

Acquisition

Users 4 NewUsers

JaJa%s Nee T ne

25,693 (97.98%) 13,330 (97.62%
13,143 (97.99%) 7,254 (97.95%
95.49% 83.76%

Sessions

Sl

37,201 (98.33%
20,510 (98.24%

81.38%

Behavior

Bounce Rate

45.58%

37.60%

21.22%

Pages / Session

i

4.56
5.09

-10.33%

Avg. Session Duration

~19.86% %

00:03:27
00:04:18

-19.99%
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Google Analytics

Conversions eCommerce v

Ecommerce Conversion Rate Transactions

| Sl

2.33% 868 (98.52%
2.27% 466 (97.90%

2.69% 86.27%

Revenue

s

90.29%



http://inbound.bg/

SEO
Visipility




¥ seo Visibility
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ROAS

Return on Advertising Spent




@ Return on
Advertising
Spent

NOJN

Total Campaign Revenue

ROAS =

Total Campaign Cost

BeannateH MHCTPYMEHT :)
https://www.classyllama.com/roas



https://www.classyllama.com/roas
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&

Return On Ad Spend (ROAS) Calculator

Ad Spend

n 1000

Revenue from Ad Spend

g -

J 1 don’t know my revenue

Calculate ROI

TARGET (800%)
Return on Ad Spend (ROAS) $8,000+

800% —
¥ Nice work!

Your ROAS is 800%. If you're getting over 800% ROAS, you're probably in a good spot.

Learn more about your 800% ROAS
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ROMI

Return on Marketing Investment




@ Return on
Marketing
Investment

ROMI Formulas
Includes Marketing Budget Expenses

ROMI

* More realistic approach than Basic

Marketin Overhead _ Incremental
Profit — lnvestmer%t ~ Allocation Expenses

Marketing Investment

BesnnaTtHu UHCTPYMEHTH :)

http://romi.ipa.co.uk/index.php/calculator
https://captaincalculator.com/financial/bus
iness/romi/
https://retail-calculators.com/calculator/dis
play/romi

NOWI


http://romi.ipa.co.uk/index.php/calculator
https://captaincalculator.com/financial/business/romi/
https://captaincalculator.com/financial/business/romi/
https://retail-calculators.com/calculator/display/romi
https://retail-calculators.com/calculator/display/romi
http://inbound.bg/

&

ROAS ROMI

ToBa ce nsmepsa c 06opor...

https://www.nerdme



https://www.nerdmarketing.com/roas-romi/
http://inbound.bg/

ROI

Return on Investment




&

Return on

Investment (ROI)

Return (Benefit)

= RO

E Investment (Cost)

BesnnaTtHu UHCTPYMEHTH :)

http://www.marketingmo.com/campaigns-
execution/how-to-calculate-roi-return-on-i
nvestment/
https://financial-calculators.com/roi-calcul
ator



http://www.marketingmo.com/campaigns-execution/how-to-calculate-roi-return-on-investment/
http://www.marketingmo.com/campaigns-execution/how-to-calculate-roi-return-on-investment/
http://www.marketingmo.com/campaigns-execution/how-to-calculate-roi-return-on-investment/
https://financial-calculators.com/roi-calculator
https://financial-calculators.com/roi-calculator
http://inbound.bg/

Customer Lifetime Value




&
Customer

Lifetime Value C LV

$+Z5+ 4

Expecte dY ars C
of Relationship Lifetime Value

BeannateH MHCTPYMEHT :)

https://www.clv-calculator.com/free- —_—
clv-excel-templates/



https://www.clv-calculator.com/free-clv-excel-templates/
https://www.clv-calculator.com/free-clv-excel-templates/
http://inbound.bg/

OGopoT/Bpon KnneHTn

Mo-npocTtalkata popmyna 3a CLV :)




Cost per Acquisition




uf
Cost per

Acquisition (CPA) C P A

COST

CPA -

1eee

# CONVERSIONS

BeannateH MHCTPYMEHT :)

https://www.digitalsales.com/cpa-ca —_—
lculator



https://www.digitalsales.com/cpa-calculator
https://www.digitalsales.com/cpa-calculator
http://inbound.bg/

Cost of Sales




Cost of Sales

(COS)

Cost of goods manufactured
Cost of direct materials
Cost of direct labor
Overhead manufacturing cost
Cost of indirect materials
Cost of indirect labor

Total manufacturing costs

Beginning inventory

Ending inventory

Cost of goods manufactured

lMpoueTeTe Tyk:

$55,000
$78,000
$20,000
$5,000
$10,000
$168,000
$25,000

($18,000)

$175,000

https://www.myaccountingcourse.c
om/accounting-dictionary/cost-of-sa

les



https://www.myaccountingcourse.com/accounting-dictionary/cost-of-sales
https://www.myaccountingcourse.com/accounting-dictionary/cost-of-sales
https://www.myaccountingcourse.com/accounting-dictionary/cost-of-sales
http://inbound.bg/

